
















Please send us your ...
Newborns, grandchildren, birthdays 

and anniversary photos ... any event 
that you would like to announce to Your 
membership.

Farm Bureau 
Announcements

Please include your name, date, and 
detail about the photo like who is in the 
photo, what the occasion 
is etc., and who we 
contact for more 
information and 
we’ll post it on the 
web for the Farm 
Bureau family.

Teachers - Do you have 
a passion for educating 
people on farming or 
farm issues?

We need guest writers and 
columnists and people to help address 
issues from gardening to property 
rights. We’d like to start a column on 
farm smart ways to grow �owers and 
vegetables, raise chickens or goats and 
how to preserve what you’ve grown .... 
We’ve forgotten more about farming 
than any city slicker knows so let’s 
share our ideas ...

Directory & Produce 
Stand Map

Would you like to be listed in our 
who’s who in Farm Bureau or be 
designated as a place to see our online 
map for produce stands or agritourism? 
E-mail: mfournier@wsfb.com

Take advantage of our 
classi�ed advertising

Want more money? Have a garage 
sale without the garage! How great 
is that! Washington Farm Bureau 
reserves the right to not publish certain 
advertisements. Additional details 
and disclaimers are posted at  
www.wsfb.com/classads.

Viewpoints & Ideas
We appreciate hearing your viewpoint 

and ideas. Please send them to:

Washington Farm Bureau
Attn: Publications
975 Carpenter Rd. NE, Suite 301
Lacey, WA 98516  

     or e-mail: neighbors@wsfb.com

Put the power  
of Neighbors  
Advertising to work!

Washington Farm Bureau is the voice 
for farm and ranch families and small 
businesses in Washington. Advertising 
in our publications promotes your 
products to more than 36,000 
member households and businesses 
throughout the state. And, because 
Washington Farm Bureau is a non-
pro�t organization, your advertising 
dollars help us succeed in advancing 
and protecting agriculture. Interested? 
Contact: advertising@wsfb.com.

Who should advertise?
�t���"�O�Z���C�V�T�J�O�F�T�T���J�O�U�F�S�F�T�U�F�E���J�O���C�V�J�M�E�J�O�H���J�U�T��
market share.

�t���1�S�P�N�P�U�F�S�T���P�G���E�F�T�U�J�O�B�U�J�P�O�T�
��
attractions, products and services 
interested in reaching Washington 
Travelers and their guests.

�t���.�B�O�V�G�B�D�U�V�S�F�S�T���B�O�E���E�F�B�M�F�S�T���P�G��
equipment, tools, furnishings, 
supplies and business services.

Farm Bureau publications o�er 
insight in the staggering $6.4 billion 
agriculture industry in Washington.

NEIGHBORS, FB News, and Employer 
Essentials all o�er a comprehensive editorial 
package that focuses on Washington’s 
agriculture, livestock, health, travel, events, 
processing, gardening and home.

�/�&�8

FAMILY FARMERS & RANCHERS PULLING TOGETHER   SPRING 2009 

Signs 
of Safety

pg. 10

pg. 12Sakuma Brothers

Take Safety 

Seriously 

Roy Farms

Setting an Example 

in Safety
Immigration  

Reform
How it Helps Farming

Familes
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   Washington     
Wine:   Taking the Industry 

by Storm

COST: $4.50

The Art of Wine 

Making:
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pg. 22The 
Business 
of Wine

Wine Scores:  
What do they  

mean? pg. 16
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For the 
Love  
of Plants: 

At Van Well Nursery it’s a    
               Family Affair

COST: $4.50

C&O  
Nurserypg. 11 pg. 13

Molbak’s:
An Experience 
to Grow on

Dan’s 
Dahliaspg. 16
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